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Process :

- “process-defined” not “outcomes-defined” (Downe 2013)

- Self-education Networking learning + knowledge building approach (Laurillard, 2002;
Gibbs & Jenkins, 1992) when blended learning

Facilitation: e-tutor based on e-moderation models (Salmon, 2000) and constructivism
Gamification: single-module badges + completion certificate

Media as an opportunity, and not only as a risk
Education for preventing wrong behaviours and for creating a new digital citizenship
ME not individual task but social task (Tisseron, 2015)
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Virtualmente 3-6-9-12 | ed.
| ed. Il ed. Il ed. IV ed.

Activity N. % N. % N. % N. % N. %
Access online 447 389 658 659 1520
Zero test 273 61,07 69 17,74 100 | 15,20 96 14,57 n.d n.d
>1 Test 184 41,16 320| 82,26 392 | 59,57 563| 85,43 n.d n.d
Honor code 155| 39,85 422 | 64,13 387 | 58,73 n.d n.d
Initial Q 184 41,16 159| 40,87 374 56,84 385 57,12 840 55,26
active in forum 77 17,23 285| 73,26 432 | 65,65 477 70,77 n.d n.d
Final Degree 63| 14,09 226| 58,10 364 | 55,32 394| 59,79 N n.d
Final Q 63 14,09 324 | 83,29 354 53,80 325| 48,22 601 39,54
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Il ed. IV ed. Peer&Media |
Cyber | ed. Il ed. ed. Il ed.

Activity N. % N. % N. % N.| % N. % N. % N. %
Access 1040
online 928 2370 1047 422 660 648
Zero test 181 19,50 550| 23,21 160| 15,28| nd| nd| 152 36,02 138 20,91 n.d n.d
>1 Test 747| 80,50| 1820 76,79 887| 84,721 nd| nd| 270 63,98 522| 79,09 n.d n.d
Honor code 732 78,88| 1679| 70,84 729| 69,63 nd| nd| 219 51,90| 495| 75,00 n.d n.d
Initial Q 121| 13,04 2218| 93,59 809 77,27 656 63| 363[ 86,02 514| 77,88 385| 594
active in nd| n.d n.d n.d
forum 759| 32,03 111| 10,60 79| 18,72 70| 10,61
Final nd| n.d n.d n.d
Degree 617]66,49| 1697 71,60 8351 79,75 199 | 47,16 449 | 68,03
Final Q 257| 27,69| 1875| 79,11 592 56,54 354 34| 201 47,63 376| 56,97 207| 31,94
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Initial profile
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Virtualmente | ed. Il ed. Il ed. IV ed.
Engagement profile N. corsisti % N. corsisti % N. corsisti % | N. corsisti %
Drop-out iniziale 101 2,19 49 11,19 741 10,11 77| 10,46
Drop out 110| 24,61 24 6,17 37 5,62 6 0,91
Lurker 1531 34,23 105 26,99 139 21,12 60 9,10
Producer 1841 41,16 320 82,26 558 | 84,80 23 3,49
active in forum 77| 17,23 285 73,26 432 | 65,65 477\ 70,77
Cyberbullyng | Il ed Peer&Media |
ed. Il ed. | ed. Il ed.
Engagement profile N. corsisti | % N. corsisti % N. corsisti % N. corsisti % ::\Io.rsisti %
Initial Drop-out 158 | 14,55 256| 9,75 1261 10,74 49| 9,68 103 13,50
Drop out 88| 9,48 241 1,01 9| 0,86 11] 2,61 37 5,61
Lurker 0 0,00 124131,88 336 (79,62 0 0,00
Producer 747 | 80,50 1820 76,79 887 84,72 270163,98 522 79,09
active in forum n.d. 7591 32,03 111( 10,60 79| 18,72 70| 10,61
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Customer satisfactio

QFV1 QFV2 QFV3 QFV4 QFPM2 |QFPM3 | QFC1 QFC2 QFC3 QFC4 QFT1
6=completely | 41,98% 32,56% 37,29% | 40,92% | 51,86% | 41,55% | 47,62% | 59,89% | 48,65% | 50,56% | 51,58%
5 41,98%| 47,29% | 42,94% | 37,54% 34,00%| 41,55% | 38,29%| 31,31% | 36,32%| 37,29% 34,61%
4 13,58% 16,67% 14,12% 15,69% 11,44% 12,79% 11,31% 7,47% 8,61% 10,73% 11,31%
3 2,47% 3,10% 3,67% 5,54% 2,66% 3,65% 2,58% 1,01% 5,74% 1,41% 2,16%
2 0,00% 0,39% 1,41% 0,31% 0,00% 0,46% 0,20% 0,27% 0,68% 0,00% 0,17%
1=not at all 0,00% 0,00% 0,56% 0,00% 0,00% 0,00% 0,00% 0,05% 0,00% 0,00% 0,17%
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Digital competence: main issues Score
Knowledge and use of digital devices 4.7
Knowledge and use of applications 4.06
Ability to identify and use tools with specific aim 4.52
Knowledge and use of media languages 4.6
Research and evaluation of online information (information literacy) 4.75
Knowledge and evaluation of the effects of sharing materials 4.57
Communication between public space and private space 4.45
Online sharing 4.39
Online collaboration 4.24
Analysis of media consumption 4.1
Analysis of online communication behaviors 4.37

Q Follow-up 1=not at all; 6= completely

N 1034 su 3437 - 30%
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