
Mooc  as  a  training  model  
in  Media  Educa2on  

  
  
  

Simona  Ferrari,  Alessandra  Carenzio,  Pier  Cesare  Rivoltella  
Università  Ca>olica  del  Sacro  Cuore




h"ps://www.generazioniconnesse.it/site/it/
educazione-­‐civica-­‐digitale/	
  

The  ques2on




mooc  design


Informa(on	
  (announcements,	
  
staff	
  details,	
  course	
  syllabus);	
  	
  
Community;	
  	
  
Learning	
  modules;	
  
Achievements;	
  
Discussion	
  board.	
  	
  

1	
  week	
   1	
  week	
  
4-­‐5	
  weeks	
  

In	
  Open	
  Educa(on,	
  Blackboard	
  Co.	
  	
  



Process	
  :	
  	
  
-­‐	
  “process-­‐defined”	
  not	
  “outcomes-­‐defined”	
  (Downe	
  2013)	
  	
  
-­‐	
  Self-­‐educaPon	
  Networking	
  learning	
  	
  +	
  knowledge	
  building	
  approach	
  (Laurillard,	
  2002;	
  
Gibbs	
  &	
  Jenkins,	
  1992)	
  when	
  blended	
  learning	
  
Facilita/on:	
  e-­‐tutor	
  based	
  on	
  e-­‐moderaPon	
  models	
  (Salmon,	
  2000)	
  and	
  construcPvism	
  	
  
Gamifica/on:	
  single-­‐module	
  badges	
  +	
  complePon	
  cerPficate	
  
	
  
	
  
	
  
	
  
	
  
Media	
  as	
  an	
  opportunity,	
  and	
  not	
  only	
  as	
  a	
  risk	
  	
  
Educa/on	
  for	
  prevenPng	
  wrong	
  behaviours	
  and	
  for	
  creaPng	
  a	
  new	
  digital	
  ciPzenship	
  
ME	
  not	
  individual	
  task	
  but	
  social	
  task	
  (Tisseron,	
  2015)	
  
	
  	
  



5	
  

Cremit  moocs  catalogue

MOOC	
   Code	
  

“Virtùally”:	
  7	
  virtues	
  in	
  the	
  digital	
  
age	
  
	
  
	
  

V1;	
  V2;	
  V3;	
  
V4	
  

"Spectrum	
  of	
  Cyberbullying	
  
behaviors”	
  	
  
	
  
	
  
	
  

C1;	
  C2;	
  C3;	
  
C4	
  

"Peer	
  &	
  media	
  
educaPon”	
  (O"olini	
  G.,	
  Rivoltella	
  
P.C.,	
  2015);	
  

PM1;	
  PM2;	
  
PM3	
  

"3-­‐6-­‐9-­‐12:	
  growing	
  up	
  with	
  digital	
  
screens”	
  to	
  support	
  the	
  
awareness	
  campaign	
  on	
  media	
  
educaPonal	
  issues	
  in	
  early	
  
childhood	
  launched	
  by	
  Tisseron	
  in	
  
France	
  (Tisseron,	
  2018)	
  

T1	
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Ini2al  profile
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Customer  sa2sfac2on
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Outcomes


Q	
  Follow-­‐up	
  
N	
  1034	
  su	
  3437	
  à	
  30%	
  

1=not	
  at	
  all;	
  6=	
  completely	
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